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REVIEWS AND BOOK NOTES 

School publicity campaigns. — In the administration of public affairs, 
whether federal, state, city, or local community, the greatest desideratum is 
mutual confidence and understanding between officials and their supporting 
constituency. This relationship has not been considered necessary in the 
administration of school affairs until within very recent years; but it is now 
being fully evidenced wherever the referendum has to be invoked to secure 
increased financial support for public schools. 

The failure of many communities within recent months to ratify bond 
issues and to increase tax budgets for schools cannot be explained either on the 
ground of waning interest in education, or on the ground of unwillingness ade- 
quately to support needed schools. On the contrary, it is to be explained in 
terms of official dereliction in properly informing the public regarding edu- 
cational needs, policies, and achievements. 

As an aid to school administrators who are compelled to secure increased 
financial support for schools through the approval of local taxpayers, a recent 
report 1 has been issued which shows the need for conducting well-planned 
publicity campaigns of education in behalf of schools preliminary to submitting 
such propositions to a referendum. Even where the power of increasing the 
school budget rests solely with the administrative bodies, it is considered good 
educational policy to inform the public regarding the needs of its schools, 
rather than to be compelled to make ex post facto explanations in defense of 
administrative acts publicly disapproved. 

The report describes in detail the technique of organizing, directing, and 
conducting school publicity campaigns, and gives many examples of publicity 
materials that have been used with success in such campaigns. It should 
prove to be an indispensable handbook for administrative officers who need 
assistance in developing and maintaining wholesome public opinion in support 
of schools. W. C. Reavis 



Age and the improvement of mental functions. — A great many attempts have 
been made to determine the nature or the degree of difference in certain abili- 

1 Carter Alexander and W. W. Theisen, Publicity Campaigns for Better 
School Support. Yonkers-on-Hudson, New York: World Book Co., 1021. Pp. 164. 
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